VYCar
oesvv

hatb rg

Know More. Drive Safer.

A Formative Evaluation of an Online National

Education Campaign on Automobile Safety
By Emily Chavez, MPH and Thomas Bukowski, MPA
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MyCarDoesWhat

A national education
campaign to inform U.S.
drivers on advanced driver
assistance systems using

Popular Content

Third most popular page
was least populated with content

Back-up camera

Blind spot monitor

User Expectations

Large majority of website searches were for specific
car models — not relevant to website content

Not Relevant to Site Relevant to Site

[?7s=2013+civic
/?s=2013+Dodge+Dart

/?s=my car shakes when | stop
[?s=my steering wheel vibrates

Depth of Information

Sections with most technical information had higher
retention and longer time on page

Deeper Learning
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Next Steps Contact National Safety Council

Continue to track metrics to ensure effective website implementation. Produce new materials
addressing the next wave of car safety technologies. Partner with organizations to distribute
educational materials at DMVs, dealerships and other locations.

Thomas J. Bukowski, MPA
National Safety Councll

thomas.bukowski@nsc.org
@ TJBukowski

The National Safety Council saves lives by preventing
Injuries and deaths at work, in homes and
communities, and on the roads through leadership,
research, education and advocacy.
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